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The Daintree Is Calling. Answer. 
New destination campaign launched to drive visitation, overnight stays and local 

support for the Daintree this May and June. 

A new multi-channel destination campaign encouraging locals and visitors alike to experience 

the Daintree has officially launched across Far North Queensland, with Tourism Port Douglas 

Daintree (TPDD) rolling out a targeted campaign titled “The Daintree Is Calling. Answer.” 

Timed perfectly in the lead up to Port Douglas Carnivale, the campaign aims to encourage locals 

from across the Far North to make the most of the free ferry initiative through the Douglas Card 

and visit, experience and stay in the Daintree during May and June, while also casting a wider 

net to visitors from around Australia and internationally. 

The campaign has been designed to support recovery and stimulate visitation following a 

challenging start to the year for many operators across the Daintree region. 

The activity includes: 

• Large format digital billboards across Cairns 

• Digital advertising in the Cairns Airport Domestic Arrivals Hall 

• Large format placement in Cairns Central Shopping Centre 

• Radio advertising and breakfast interviews on Star FM 

• A targeted social media campaign 

Visit the campaign landing page here. 

Access campaign assets to share with your networks: 

• Destination-led commercial https://www.youtube.com/watch?v=9NXBZWF8tVk 

• Social Assets here  

Tourism Port Douglas Daintree Executive Officer Emma Tunnock said the campaign was about 

reminding people that one of the world’s most extraordinary destinations is right on our 

doorstep. 

Sir David Attenborough famously described the Daintree as “one of the most extraordinary 

places on Earth”, and the campaign encourages people to reconnect with this incredible part of 

the world by taking the drive, crossing the river and staying a night or two. From rainforest 

walks and river cruises to beachside escapes, tropical fruit farms, cultural experiences, cafés, 

rainforest lodges and reef adventures departing Cape Tribulation, the campaign showcases the 

incredible breadth of experiences available across the Daintree and encourages visitors to slow 

down and experience more. 

https://www.visitportdouglasdaintree.com/daintree-is-calling
https://www.youtube.com/watch?v=9NXBZWF8tVk
https://www.dropbox.com/scl/fo/gu09oaa0asl058b79ptfu/AJ6UQxUvElYOmP738hCCSAU?rlkey=g2ys0bb7glirisjmevgaq6v3s&st=mineqcab&dl=0


  

“We really want to encourage people to come and experience everything the Daintree has to 

offer while supporting local operators and communities during an important recovery period,” 

Ms Tunnock said. 

“There is simply too much to see and do in a single day, and this campaign is designed to 

encourage overnight stays and greater dispersal throughout the region.” 

TPDD thanked Douglas Shire Council for responding to calls to reactivate the Douglas Card 

initiative for May and June, allowing Far North Queensland locals to access free Daintree Ferry 

travel during the campaign period. 

“This initiative provides a fantastic incentive for locals to get out and explore the Daintree, and 

we sincerely thank Douglas Shire Council for supporting the initiative during this important 

recovery period,” Ms Tunnock said. 

TPDD also welcomed the recent launch of the Daintreepedia by the Daintree Marketing 

Cooperative - a comprehensive guide to everything Daintree, including what to do, where to 

stay and where to eat. 

The guide is a valuable tool for industry, and TPDD is encouraging front office staff and tourism 

operators across the region to download a copy to help visitors discover and experience more 

across the Daintree. 

TPDD also acknowledged the support of Tourism Tropical North Queensland for contributing 

wider digital activity specifically focused on the Daintree as part of broader destination 

marketing efforts. 

Locals and visitors are encouraged to support the campaign by sharing the messaging online, 

visiting the Daintree, booking an overnight stay and spreading the word throughout the region. 

The campaign creative centres around the tagline: The Daintree Is Calling. Answer. 
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